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e-mail: CZINKOTM@GEORGETOWN.EDU

EXPERIENCE
1980 -
Faculty of Marketing and International Business, Graduate School and McDonough School of Business Administration, Georgetown University
1998 -2000
Chairman, Foundation for International Business Education and Research (FIBER)

1987 -1989
Deputy Assistant Secretary of Commerce, Trade Information and Analysis, U.S. Department of Commerce 

Head of U.S. Delegation, OECD Industry Committee, Paris

1986 -1987
Senior Advisor for Export Controls, U.S. Department of Commerce, International Trade Administration

1981 -1986
Chairman, National Center for Export-Import Studies, Georgetown University

1980 -
Visiting Professor: Helsinki School of Economics, Hochschule Liechtenstein, Universität Eichstätt, Universität München, University of Birmingham, University of Hawaii, University of Western Sydney, Wirtschaftsuniversität Wien,
1977- 1979
Lecturer, The Ohio State University

1976- 1977
Research Associate, The Ohio State University

1973- 1975
Research Assistant, University of Erlangen-Nürnberg

1972- 1980
Partner/Owner, BCH Advertising Agency, Ingolstadt

1972- 1975
Partner/Owner, Fellwa Trading and Manufacturing, GmbH, Ingolstadt

EDUCATION
1979 Ph.D.
The Ohio State University

Field:  Marketing (International and Logistics)

Advisor: Bernard J. LaLonde

1976 M.B.A.
The Ohio State University

Field: International Business

1974 Vordiplom
University of Erlangen-Nürnberg

Field: Business Administration and Law

LANGUAGE PROFICIENCY
German: Fluent
Spanish: Fluent

French:   Reading Proficient
AFFILIATIONS








Academy of International Business


Academy of Marketing Science

American Marketing Association


European International Business Association

HONORS AND AWARDS
2007
Lifetime Achievement Award, American Marketing Association

2006    Gambrinus Fellow, Universitat Dortmund, Germany

2003    Elected as Fellow, Royal Society of Arts, United Kingdom

2001
Thorelli Prize, European Journal of Marketing and Literati Club

2000 
Gold Vicennial Medal, Georgetown University

1998
Honorary Degree, Universidad del Pacifico, Lima, Peru

1998
Invited Speaker, Faculty Consortium, American Marketing Association

1998
Elected as Fellow, Chartered Institute of Marketing, United Kingdom

1997
Honorary Degree, Universidad Pontificia Madre y Maestra, Santo Domingo, Dominican Republic

1996
National Brother, Delta Phi Epsilon (Foreign Service) Fraternity

1995
Co-winner, Best Academic Business Book, Choice, American Library Association

1993
Keynote Speaker, Doctoral Consortium, Council of Logistics Management

1991
John R. Emens Distinguished Visitor, Ball State University

1991
Invited Speaker, Faculty Consortium, American Marketing Association

1991
Elected as Distinguished Fellow of the Academy of Marketing Science

1990
Elected to Membership of Cosmos Club, Washington, D.C.

1990
Resource Scholar, Pacific Asian Management Institute, University of Hawaii

1988
Invited Speaker, Faculty Consortium, American Marketing Association

1984
Faculty Research Award,, School of Business Administration, Georgetown University

1984
Invited Guest, Japan External Trade Organization, Tokyo

1983
Invited Speaker, Faculty Consortium, American Marketing Association

1982
Invited Speaker, Faculty Consortium, American Marketing Association

1982
Faculty Research Award, School of Business Administration, Georgetown University

1979
Wernher von Braun Memorial Award, Society of Logistics Engineers

1979
Beta Gamma Sigma

1978
Consortium Fellow, American Marketing Association

1976
Graduate School Leadership Award, The Ohio State University

1975
Fulbright Scholarship (Renewed in 1976)

RESEARCH

BOOKS  AND MONOGRAPHS
Fundamentals of International Business 2nd edition, (with I. Ronkainen and M. Moffett) New York, Wessex, 2009

Global Marketing (with I. Ronkainen, C. Farrell and R. McTavish) Toronto, Nelson, 2009

International Business, European Edition, (with Ronkainen, Moffett, Marinova and Marinov, London, Wiley, 2009 
International Marketing, 8th Ed. (1987, 1990, 1993, 1995, 1998, 2001, 2003, 2007) (with I. Ronkainen) Cincinnati, Thomson, 12 translations
The Export Marketing Imperative, (with I. Ronkainen and M. Ortiz-Buonafina) Cincinnati, Thomson, 2005

Marketing Management, 3rd Ed. (1997, 2001, 2005) (with M. Kotabe), Cincinnati, Atomic Dog Publishing. 4 translations
International Business, 7th Ed. (1989, 1992, 1994, 1996, 1999, 2002, 2005) (with I. Ronkainen and M. Moffett) Cincinnati, Thomson. 10 translations
Mastering Global Markets (with I. Ronkainen and B. Donath) Cincinnati, Thomson, 2004.
Best Practices in International Marketing, (with I. Ronkainen) Fort Worth, Harcourt, 2002.
Best Practices in International Business, (with I. Ronkainen) Fort Worth, Harcourt, 2001.  
Global Business, (1995, 1998, 2001) (with I. Ronkainen, M. Moffett and E. Moynihan) Fort Worth, Harcourt, 2001.
Japanese Distribution Strategies (with M. Kotabe) London, International Thomson Press, 2000.

Trends in International Business: Critical Perspectives (with M. Kotabe), Cambridge, Blackwell Publishers, 1998

Global Marketing, (with I. Ronkainen), Fort Worth, The Dryden Press, 1996.

The Global Marketing Imperative: Positioning your company for the new world of business, (with I. Ronkainen and J. Tarrant), Chicago, NTC Publishing Group, 1995. (Winner of the Best Business Book Choice Award by the American Library Association).

Readings in Global Marketing, (with I. Ronkainen) , London, Dryden, 1995.

International Marketing Strategy, (with I. Ronkainen) , Fort Worth, The Dryden Press, 1994.

The Japanese Distribution System. (Edited with M. Kotabe) Chicago: Probus Publishing, 1993.

Translated into Japanese.

Unlocking Japan's Market, 2nd Ed. (With J. Woronoff) Tokyo: Tuttle Books and Chicago: Probus Publishing, 1993.  Translated into Japanese and  Spanish.

International Perspectives on Trade Promotion and Assistance. (Edited With T. Cavusgil) New York: Quorum Books, 1990.

Japan's Market: The Distribution System. (With J. Woronoff) New York: Praeger, 1986.

Translated into Japanese.

A Basic Guide to Exporting, Revised Edition (Project Consultant) . U.S. Department of Commerce, International Trade Administration, Washington, D.C., 1986.

U.S.-Arab Economic Relations: A Time of Transition. (Edited with Scot Marciel) New York: Praeger Publishers, 1984.

Export Controls: Building Reasonable Commercial Ties with Political Adversaries. (Editor) New York: Praeger Publishers, 1984.

The Management Information Sourcebook for Wholesaler-Distributors.  Washington, D.C.: Distribution Research and Education Foundation, 1983.

Export Promotion: The Public and Private Sector Interaction. (Editor) New York: Praeger Publishers, 1983.

U.S.-Latin American Trade Relations: Issues and Concerns. (Editor) New York: Praeger Publishers, 1983.

U.S. International Economic Policy 1981. (With G. Hufbauer and C. Trozzo) Washington, D.C.: The International Law Institute, 1982.

Export Management: An International Context. (Edited with G. Tesar) New York: Praeger Publishers, 1982.

Export Policy: A Global Assessment. (Edited with G. Tesar)  New York: Praeger Publishers, 1982.

Export Development Strategies: U.S. Promotion Policy.  New York: Praeger Publishers, 1982.

Recruiting Strategies for a Family Medicine Residency Program. (With W. Johnston) Columbus, Ohio: The Ohio State University, 1982.

U.S. Distribution Strategies for Latin American Producers of Wood Products. (With B.J. LaLonde) Washington, D.C.: Organization of American States, 1981.  Also published in Spanish and Portuguese.

International Financial Management - A Survey of Research Trends and an Annotated Bibliography, 1973-1976. (With V. Bavishi and H. Shawky) (Edited by D. Ricks) Columbus, Ohio: The Ohio State University, College of Administrative Science, 1977.

Einführungsskriptum in die Betriebswirtschaftslehre (Introduction to Business Administration). (With J. Harl and K. Steiner) Nürnberg, Germany: Steiner Verlag, 1974.

GOVERNMENT PUBLICATIONS
International Marketing and Accessibility, U.S. Department of Commerce, Washington D.C., 2007.
The Stat-USA Companion to International Marketing (with Sarah McCue), U.S. Department of Commerce, Economics and Statistics Administration, Washington D.C., 2001.

Agricultural Marketing: Export Opportunities for Wood Products in Japan Call for Customer Focus, (Senior Advisor), U.S. General Accounting Office, Washington, D.C., May 1993.

United States Trade Performance Report 1987. (Editor) U.S. Department of Commerce, International Trade Administration, 1988.

Improving U.S. Competitiveness. (Editor) U.S. Department of Commerce, International Trade Administration, 1988.

Study Abroad Through Sale and Donation of LDC Debt. (With M. Kohn) U.S. Department of Commerce, International Trade Administration, 1988.  Reprinted in: Trade Finance: Current Issues and Developments., U.S. Department of Commerce, International Trade Administration, November 1988.

Development of a Protection Cost Index. (Editor) U.S. Department of Commerce, International Trade Administration, 1987.
REFEREED ARTICLES AND REVIEWS
“ Foreign Market Entry Mode of Service Firms: The Case of U.S. MBA Programs “, (with D. Grossman, R. Javalgi, N. Nugent), Journal of World Business, forthcoming

 “The Effects of Terrorism on International Marketing” (with G. Knight), Anthology on Global Marketing, (G. Svensson ed.), forthcoming

“Managing Internationally in the Face of Terrorism Induced Uncertainty,” (with P. Liesch, J. Steen and G. Knight) in Handbook of 21st Century Management, Sage, 2008, 200-208 

“The Remarkable Performance of International Marketing in the Second Half of the 20th Century,” (with J. Samli), European Business Review, Vol. 19, 4, 2007, 316-331

 “Towards an understanding of terrorism risk in the MNE,” (with G. Suder), Multinational Business Review, 13, 3, April 2007.

 “The Contagion of International Terrorism and its Effects on the Firm in an Interconnected World,” (with Peter Liesch, John Steen, and Gary Knight) Public Money and Management, November 2006, 1-8.
“Problematizing the internationalization decision: terrorism-induced risk,” (with P. Liesch, John Steen, and Gary Knight) Management Decision, 44, 6, 2006, 809-823.
“Academic freedom for all in higher education; the role of the general agreement on trade in services,” Journal of World Business, 41, 2, 2006, 149-160. 

“A forecast of international business and trade shifts” (with I. Ronkainen). Cuaderno de Negocios, Universidad de Uruguay, 2006, 2-14. 
“Positioning Terrorism in Management and Marketing: Research Propositions” (with G. Knight, P. Liesch and J. Steen). Journal of International Management, 11, 2005, 581-604. 
“Global Business Transitions: An Overview,” (with I. Ronkainen), Journal of Asia-Pacific Business, 6,2, 2005, 91-101
“On the Front Line: Marketers Combat Global Terrorism,” (with G. Knight), Marketing Management, May/June 2005, 33-39.
“A forecast of globalization, international business and trade: report from a delphi study,” (with I. Ronkainen), Journal of World Business, 40, 2, 2005, 111-123.
“Managing the Terrorist Threat,” European Business Forum, (with G. Knight), 20, 2005: 42-45.

“Freedom and International Marketing: Janis Joplin’s Candidacy as Patron of the Field,” Thunderbird International Business Review, January-February 2005, 1-13.
“Terrorism and International Business: Conceptual Foundations,” (With G. Knight and P. Liesch), in: Terrorism and International Business, (G. Suder ed.) Cheltenham, Elgar 2004: 43-57.
“An Analysis of the Global Position of US Manufacturing,” Thunderbird International Business Review, October 2003: 505-519.

“The Cost of Free Trade,” Marketing Management, July/August 2003: 50-53.
“Have Lunch or Be Lunch: Smaller Firms Thrive in Vulnerable Markets,” (With I. Ronkainen) Marketing Management, March/April 2003: 48-50.
“An International Marketing Manifesto,” Journal of International Marketing (with I. Ronkainen) 11,1, 2003, 13-27.
“International Marketing” (With I. Ronkainen) in: Marketing: Best Practices 2nd Ed, Cincinnati, Thompson, 2002.

“Export Promotion: A Framework for Finding Opportunity in Change,” Thunderbird International Business Review, May - June 2002: 315 - 324.

“From Bowling Alone to Standing Together,” Marketing Management, March/April 2002: 12-16.

 “National Export Promotion,” Emerging Issues in International Business Research (M. Kotabe and P. Aulakh, eds.), Northampton, MA, Elgar Publishing, 2002.
 “Entering the Japanese Market: A Reassessment of Foreign Firms’ Entry and Distribution Strategies,” (with M. Kotabe) Industrial Marketing Management, 29,6, 2000; 483-491.

“International Information Cross-Fertilization in Marketing: An Empirical Assessment,” European Journal of Marketing, 34,15, 2000; 1305-1314. Winner, Article of the Year Award. 

“The Policy Gap in International Marketing,” Journal of International Marketing, 8,1,2000: 99-111.

“Bypassing Barriers to Marketing in Japan,” (with M. Kotabe) Marketing Management, Winter 1999: 37-43.

“Marketing’s Contribution to the Transformation of Central and Eastern Europe” (With Reiner Springer), Thunderbird International Business Review, 41, 1, 1999: 29-48.

“Hungary in the Global Economy: Strategies for Improved Competitiveness,” European Business Journal, 10, 1, 1998, 39-45.

“Die Internationale Geschäftstätigkeit im Nächsten Jahrzehnt: Ergebnisse einer Delphi-Studie”, (with I. Ronkainen), Der Ősterreichische Aussenhandel, 1997, 268-291.

“Managementausbildung in Rußland unter den Bedingungen der Transformation zur Marktwirtschaft” (with R. Springer), der Markt, Zeitschrift fur Absatzwirtschaft und Marketing, 141, 1997, 51-62.

“International Business and Trade in the Next Decade: Report from a Delphi Study,” (with Ilkka Ronkainen), Journal of International Business Studies, 28, 4, 1997; 827-844.

“Russia’s Transition to a Market Economy: Learning about business,” Journal of International Marketing, Fall, 1997: 73-93.

“A Marketing Perspective of the U.S. International Trade Commission’s Antidumping Actions : An Empirical Inquiry” (with M. Kotabe), Journal of World Business, 32,2,1997: 169-187

“A Perspective of Marketing in Central and Eastern Europe,” (with H. Gaisbauer and R. Springer) The International Executive, 39,4, 1997; 831-848.

“The Effect of Export Promotion on U.S. Trade Performance: An Analysis of Industry Internationalization,” (with N. Wongtada), The International Trade Journal, 11, 1, Spring 1997:5-37.

“Export Controls and Global Changes,” (with E. Dichtl), der Markt, 3, 1996, 148-155

“How the U.S. Can Be Number One Again: Resurrecting the Industrial Policy Debate,” (with P. Dickson), Columbia Journal of World Business, 31, 3, Fall 1996: 76-87.

“Export Controls:  Providing Security in a Volatile Environment,” (with E. Dichtl) The International Executive, 37, 5, 1995, 485-497.

“Export Assistance: Another Look at whether we are supporting the best Programmes,” (with D. Crick) , International Marketing Review, 12, 3, 1995: 61-72

“Export/Import Marketing: Lessons for Domestic Marketers”  in: AMA Marketing Encyclopedia 2000, Chicago, American Marketing Association, 1995: 127-132.

“The World Trade Organization - Perspectives and Prospects,” Journal of International Marketing, 3, 1, 1995: 85-92.

“Negative Country-of-Origin Effects: The Case of the New Russia,” (with J. Johansson and I. Ronkainen) Journal of International Business Studies, 25, 1, 1994: 157-176.

“A National Export Development Policy for New and Growing Businesses,” Journal of International Marketing, 2,  1994:  91-101.

“Global Neighbors: Poor Relations,” Marketing Management, 2, 4, 1994: 46-52.

“Factors Associated with Effective Use of Export Assistance,” (with T. Singer), Journal of International Marketing, 2, 1, 1994: 53-71.

“Developing an International Research Center,” in: Internationalizing Business Education (T.  Cavusgil and A. Yaprak, editors) Michigan State University, 1993: 109-117.

A Review of “Honoring the Customer,” Journal of Marketing, 47, 2, 1993: 133-134.

“State Government Promotion of Manufacturing Exports: A GAP Analysis,” (with M. Kotabe), Journal of International Business Studies, Winter, 1992/93: 637-658.

“Teaching Global Marketing: The Executive Angle,” (with J. Johansson) in: Global Perspective: Internationalizing Management Education (A.  Rugman and W. Stanbury, eds.) University of British Columbia, 1992: 205-235.

“America' s New World Trade Order,” (with M. Kotabe) Marketing Management, November/December 1992, 49-56.

“Export Promotion and Competitiveness: The Case of Small and Mid-Sized U.S. Firms,” in International Competitiveness (A.  Ali ed.) Haworth Press, 1992, 103-126.

“Global Marketing 2000: A Marketing Survival Guide,” (with I. Ronkainen), Marketing Management, January/February 1992, 37-44.

“International Information Needs for U.S. Competitiveness,” Business Horizons, 34, 6, November/December 1991, 86-91.  Reprinted in Information Technology in a Global Business Environment, (C. Deans and J. Jurison, eds.) Boyd and Fraser Publishers, Danvers, MA, 1996: 233-242.

“The Globalization of the U.S. Economy: Consumer Market Implications,” (with I. Ronkainen) Journal of Global Consumer Marketing, 3, 4 (Fall 1991), 51-68.  Reprinted in: Globalization of Consumer Markets Structures and Strategies, International Business Press, 1994, 29-45.

“The EC-92 and Eastern Europe,” Columbia Journal of World Business, 26, 1 (Spring, 1991): 20-27.

“Classification of Exporting Firms According to Sales and Growth into a Share Matrix,” (With M. Ursic) Journal of Business Research, 22, 3, 1991: 243-253.

A Review of “Government Export Promotion,” International Journal for Research in Marketing, Fall 1990: 69-70.

“Japanese Style New Product Development: Lessons to be Learned,” (with M. Kotabe) Journal of Business Strategy, 11, 6, November/ December 1990: 31-36.  Reprinted in: Product and Process Innovation 1, 6, November/December 1991: 33-37, Journal of Product Innovation Management, 9, 4, 1992: 325-326.  International Global Marketing (T.  Meloan and J. Graham, eds.) Chicago, Irwin, 1995: 377-383.

A Review of “Export Strategy,” Journal of Marketing, 54, 3, July 1990: 116-117.

“Export Activities and Prospects of Hawaiian Firms,” (With R. Hook) International Marketing Review, Winter 1988, 51-57.  Reprinted in European Journal of Marketing, 23,11: 1989, 27-35; and Asia-Pacific International Journal of Marketing, 1, 2, 1989: 26-34.

“The Role of Countertrade in Future General Agreement of Tariffs and Trade (GATT) Deliberations,”  in: International Countertrade, (C. Korth ed.), Greenwood Press, 1987: 169-177.

“Export-Import Interrelationships,” (With I. Ronkainen) , International Marketing Review,  Spring 1987: 4-8.

“Coping with Increased Trade Interdependence,” (With I. Ronkainen) International Marketing Review,  Spring 1987: 9-15.  Reprinted in: International Marketing Management: A Reader (Andrus, Norvell, Gogumalla Eds.), Colonial Press, 1988: 153-158.

“GATT Regulation of Countertrade: Issues and Prospects,” (With A. Talbot) Journal of International Trade, Winter 1986: 155-174.

“U.S. Trade Policy and Congress,” Columbia Journal of World Business, (Twentieth Anniversary Issue) 1986: 71-77.

“International Trade and Business in the Late 1980's: An Integrated U.S. Perspective,”  Journal of International Business Studies, Spring 1986: 127-134

“Distribution in Japan: Problems and Changes,” Columbia Journal of World Business,  Fall 1985: 65-71.  Reprinted in: Japanese Business:Cultural Perspectives (S. Durlabhji and N. Merks, eds.) SUNY Press, 1993: 299-312;  S. Akhter, Global Marketing, South-Western College Publishing, 1995: 329-340.

“Distribution of Consumer Products in Japan,” International Marketing Review,  Fall  1985: 39-51.  Reprinted in: International Marketing Management:  A Reader, (Andrus, Norvell, Gogumalla Eds.), Colonial Press, 1988: 292-302.
“Exporting:  Does Sales Volume Make A Difference-Reply,” (With W. Johnston) Journal of International Business Studies,  Summer 1985: 157-161.
“Export Attitudes of Industrial Manufacturers,” (With W. Johnston) Industrial Marketing Management, 14, 1985: 123-132.

“National and International Data Problems and Solutions in the Empirical Analysis of Intra-Industry Direct Foreign Investment,” (With F. Vukmanic and D. Ricks)  In: Multinationals as Mutual Invaders: Intra-industry Direct Foreign Investment.  (Edited by A. Erdilek) Beckenham, Kent: Croom Helm Ltd.  Publishers, 1985: 160-184.

“The Business Response to the Export Trading Company Act of 1982,” Columbia Journal of World Business, 29, 3, Fall 1984: 105-111.  Reprinted in: S. Jain and L. Tucker, International Marketing. 2nd ed. Boston: Kent Publishers, 1986: 340-354.
“A Review of 'International Marketing Research',” (With M. Hand) Journal of Marketing Research, 21, 1, February, 1984: 120-121.

“An Experience Curve Explanation of Export Expansion,” (With M. Ursic) Journal of Business Research,  Spring, 1984: 159-168.

“International Economic Sanctions and Trade Controls: A Taxonomic Analysis,” In Export Controls: Building Reasonable Commercial Ties with Political Adversaries. (Edited by M. Czinkota) New York: Praeger Publishers, 1984: 3-17.

“The Impact of Export Growth Expectations on Smaller Firms,” (With M. Ursic) International Marketing Review, 1, 2, Winter 1983: 26-33.

“Deciding Career and Specialty: The Time Decision Framework of Medical Students,” (With W. Johnston) Health Care Management Review, 8, 4, Fall 1983: 43-51.

“The Use of a Multi-Measurement Approach in the Determination of Company Export Priorities,” (With D. Ricks) Journal of the Academy of Marketing Science, 11, 3, Summer 1983: 282-290.

“An Analysis of Service Delivery in the Latin American Export Activities of U. S. Manufacturers,” (With B. J. LaLonde) In U. S. -Latin American Trade Relations:Issues and Concerns. (Edited by M. Czinkota) New York: Praeger Publishers, 1983: 172-182.

“Trade in Services: A Policy Perspective,” In Export Promotion: The Public and Private Sector Interaction. (Edited by M. Czinkota) New York:
Praeger Publishers, 1983: 285-302.

“Exporting:  Does Sales Volume Make a Difference?” (With W. Johnston) Journal of International Business Studies. 14, 1, Spring/ Summer 1983: 147-153.

“Order Sourcing and Transfer Pricing in the Multinational Corp​oration,” (With D. Ronen) Journal of Business Logistics, 4, 1, 1983: 65-76.

“Managerial Motivations as Determinants of Industrial Export Behavior,” (With W. Johnston) In Export Management: An Inter​national Context. (Edited by M. Czinkota and G. Tesar) New York: Praeger Publishers, 1982: 3-17.

“An Evaluation of the Effectiveness of U. S. Export Promotion Efforts,” In Export Policy: A Global Assessment. (M.  Czinkota and G. Tesar eds.) New York: Praeger Publishers, 1982: 63-71.

“Export Assistance: Are We Supporting the Best Programs?” (With D. Ricks) Columbia Journal of World Business, 16, 2, Summer 1981: 73-78. 

“The Role of Physical Distribution in the Export Activity of U.S. Manufacturing Firms,” (With B.J. LaLonde) International Journal of Physical Distribution and Materials Management, 11, 5/6, 1981: 5-11.

“Segmenting U.S. Firms for Export Development,” (With W. Johnston) Journal of Business Research, 9, 4, December 1981: 353-365.

“The Parent Impact on Subsidiary Export Behavior,” Stockholm School of Economics Occasional Paper Series,  RP 81/5, Institute of International Business, March 1981.

“Medicine and Marketing: The Case of Graduate Medical Education,” (With W. Johnston and E. Jelly) Journal of Medical Education, 55, 11, November 1980: 906-911.

“A Note On The Great American Disadvantage: Fact or Fiction?,” (With D. Ricks and G. DeJesus) Journal of International Business Studies, 11, 2, Fall 1980: 135-136.

“International Business: An Examination of the Corporate View​point,” (With D. Ricks) Journal of International Business Studies, 10, 2, Fall 1979: 97-100.

“International Financial Management - A Survey of Research Trends and an Annotated Bibliography, 1973-1976,” (With V. Bavishi and H. Shawky) (Edited by D. Ricks) Journal of Financial Education, 6, Fall 1977: 93-95.

“New Challenges in U.S.-Soviet Trade,” Journal of the Academy of Marketing Science, 5, Special Issue, 1977: 17-20.

TESTIMONY
“International Marketing and Terrorism Preparedness,” Testimony before the Committee on Small Business, U.S. House of Representatives, One Hundred Ninth Congress, Nov. 1, 2005.

“On Freedom and International Marketing,” Congressional Record, U.S. House of Representatives, May 9th, 2005. 

“Loosening the Shackles: The Future of Global Higher Education,” Testimony at Symposium on cross-border supply of services, World Trade Organization, Geneva, April 28-29, 2005. 

“U.S. Manufacturers in the Global Marketplace: Market Share Changes, Vulnerabilities and Policy Challenges,” Testimony before the Committee on Small Business, U.S. House of Representatives, One Hundred-Eighth Congress, First Session, April 9, 2003.

“U.S. Exporters in the Global Marketplace: An Analysis of the Strengths and Vulnerabilities of Small and Medium Sized Manufacturers,” Testimony before the Committee on Small Business, U.S. House of Representatives, One Hundred-Seventh Congress, Second Session, April 24, 2002. 

“Small Business Obstacles to Exporting,” Testimony before the Committee on Small Business, U.S. House of Representatives, One Hundredth Congress, Second Session, October 4, 1988.

“Encouraging U.S. Exports by Small- and Medium-Sized Firms,” Testimony before the Committee on Small Business, U.S. House of Representatives, One Hundredth Congress, First Session, March 1987 :89-124.

“Restructuring Government Export Promotion Programs for Small Business,” Testimony before the National Commission of Jobs and Small Business, Atlanta, August 4, 1986.

“The Effect of the High Dollar Value on the International Activities of Small U.S. Manufacturing and Service Firms,” Testimony before the Subcommittee on General Oversight and the Economy, Committee on Small Business, U.S. House of Representatives, 99th Congress, June 25, 1985: 92-113.

“Export Development Programs by State and Local Governments,” Testimony before the Subcommittee on Oversight and Investigations of the Committee on Energy and Commerce, U.S. House of Representatives, 98th Congress, December 6 and 7, 1984: 738-751.

REFEREED PROCEEDINGS
Foreign Market Entry Mode of Service Firms,” (with D.Grossman, R. Javalgi and N. Nugent) , Developments of Marketing Science, 2008, Best Paper Award, 

“A Contrast of Manufacturing and Service Firms on the Dimension of Preparation for Terrorism,” (with G. Knight) Annual Conference of the Academy of Marketing Science, Developments of Marketing Science, 2007

“Terrorism and International Business: The Corporate Response,” (with G. Knight) in Proceedings at the 2006 Annual Conference of the Academy of International Business SE, Academy of International Business, 2006. (Best paper award)
“Terrorism and the International Firm,” (with G. Knight and P. Liesch) Academy of International Business, 2003.
“The Policy Gap in International Marketing Research,” in: Developments in Marketing Science, 22, 1999: 397.

“Russia’s Transition to a Market Economy: Learning about Business,” in: Developments in Marketing Science, 1997, 233 (Best paper award)

“Competition in Executive Education: A Global Marketing Perspective,” (with J. Johansson) in: Developments in Marketing Science, 17, 1994: 154-158

“U.S. - Japanese Trade Relations: Review and Agenda for Action,” Journal of the College of Business Administration and Information Science, Chubu University, Japan, Vol. 8, 1994: 53-59.

“Manufacturing Management: Issues for the 21st Century,” Proceedings of the 1992 Cullman Symposium, The Ohio State University, Columbus Ohio, 1992.

“Overcoming Entry Barriers: Implications for Turkey,” in: Symposium on New Strategies in International Marketing, Turkish Industrialists' and Businessmen's Association, Istanbul, 1990: E 1-19.

“The U.S. - European Business Relationship: Impact of the New Europe,” The Journal of the Adhesive and Sealant Council, 19, 2 (Fall 1990): 27-40.

“Export Trading Companies: A Promise yet Unfulfilled,” (With John Onto) Developments in Marketing Science. 13, 1990: 135-139.

“Debt Swaps for Education,” Developments in Marketing Science. 12, 1989, 99-102.

“The Relationship Between Management Characteristics and Exporting Behaviour” (With M. Ursic), Developments in Marketing Science. 12, 1989, 208-211.

“A Refutation of the Psychic Distance Effect on Export Development,” (With M. Ursic), Developments in Marketing Science. 10, 1987.

“Shaping the Marketing Discipline: An Analysis of Dissertations,” Developments in Marketing Science. 9, 1986: 184-188.

“Attitudinal and Behavioral Changes of Small- and Medium-Sized U.S. Exporters,” (With M. Ursic) Developments in Marketing Science. (Edited by J. Rogers) 6, 1983: 199-201.

“Logistics - The Critical Ingredient in International Marketing,” Marketing Channels: Domestic and International Perspectives. 1982: 24-29.

“Marketing Medical Residencies in Family Medicine,” (With W. Johnston) Developments in Marketing Science. (Edited by V. Kothari et al.) 5, 1982: 162-165.

“International Logistics: Obstacle and Opportunity for Latin American Exporters,” Proceedings of the Rocky Mountain Council on Latin American Studies 1981 Conference. (Edited by J. Brasch) 1982: 62-67.

“Decision Makers in Small Sized Firms,” (With T. Czinkota) Developments in Marketing Science. (Edited by V. Bellur et al.) 4, 1981: 304.

“The Export Development Process: A Validation Inquiry,” Proceedings of the European Academy for Advanced Research in Marketing. (Edited by H. Larsen and S. Heede). 2, 1981: 1121-1139.

“Archimedes' Contribution to the Solution of the Unemployment Problem,” Developments in Marketing Science, (Edited by D. Hawes and R. Tamilia) 1, 1978: 250.

“The Role of Marketing in Emerging Economies,” Proceedings of the Forty-First Annual Chicago World Trade Conference. 1978: 29-38.

“Barter Deals - A Major Factor in the Future Development of Trade Between the U.S. and the Soviet Union?” Proceedings of the Fortieth Annual Chicago World Trade Conference. 1977: 30-63.  Also abstracted in Baylor Business Studies, Issue 113, 1977:78.
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Thomas Singer: “An Evaluation of State Export Promotion Programs,” George Washington University (GWU), 1988 - 1990

-
Mary-Lou Egan: “Export Trading Companies and Public Policy,” GWU, 1984-1987

-
Ronald Dobrydnio: “Factors Explaining Marketing Strategies and Performance of Small Exporters in Peru,” GWU, 1984-1986

Doctoral Seminars Visiting Professor
-
The Global Marketing Environment, George Washington University, 1995.

-
New Trends in U.S. International Economic Policy. University of Miami, 1984.

-
The Impact of U.S. Economic Policies on Export Development in Tunisia.  Institut Superieur de Gestion, Tunis, 1984.

-
International Marketing Research, American University of Cairo, 1984.

-
The Internationalization Process of Manufacturing Firms, University of North Carolina, 1983.

-
Developing an International Research Agenda, University of South Carolina, 1983.

-
The Export Development Process, The Ohio State University, 1982.

-
Channel Design, George Washington University, 1982.

-
International Marketing, The Ohio State University, 1981.

-
Health Care Marketing, The Ohio State University, 1980.

-
Marketing Management, University of Giessen, 1980.

-
Marketing Strategy, University of Augsburg, 1980.
Teaching Material Development
Software:  GETI - an export tutorial for IBM PC (Project Director)

Laboratory:  Formation and Incorporation of Georgetown Exporting Trading Inc. (GETI) as part of Georgetown University affording students the opportunity to obtain actual trading experience.

Funding:  Obtained from the Bavarian government three three-year scholarships for the purposes of Ph.D. studies in the business field in Germany. 

Created, Obtained Funding for and Administered the Student Awards for:

Georgetown University Marketing Award

Georgetown University Marketing Research Award

Georgetown University International Marketing Award

Georgetown University International Business Award

Georgetown University International Research Award

Obtained Outside Funding for:

Georgetown University Aid and Tuition Grants, 1982-1985: $52,000

THE OHIO STATE UNIVERSITY (1977 -1979)
Graduate Courses
International Business

International Marketing

Marketing Principles

Undergraduate Courses
International Business

Marketing Principles

UNIVERSITY OF NÜRNBERG (1974 - 1975)
Undergraduate Course:
Einfűhrung zur Verhaltensanalyse (Introduction to Behavior Analysis) Teaching Assistant

CONTINUING EDUCATION:
“Designing Effective Global Marketing Strategies,” Hughes Information Systems, Dallas, Texas, March 21, 1997 

“The Global Marketing Imperative,” 2nd annual Call Center Summit, Atlanta, 1995.

“Global Direct Marketing,” Global DM News Meeting, New York, 1995.

“The Global Marketing Imperative,” 5th Global Conference on Marketing, Management Centre Europe, London, 1995.

“Europe 1995,” Corporation for Open Systems International, Reston, 1992.

“The New Business of Europe,” American Management Association, Washington, D.C. 1992.

“Faculty Development in International Marketing,” University of South Carolina, Columbia, 1992.

“Marketing Survival in the 90's,” American Marketing Association, Washington D.C. chapter, 1992.

“Publishing Academic Work,” University of Western Sydney, Australia, 1992.

“New Opportunities for U.S. Publishers in the Global Market,” American Association of Publishers, Washington, D.C., 1992.

“The Importance of the Globalized Educator,” NAFSA, Association of International Educators, Toledo, Ohio, 1991.

“The Impact of Market Oriented Economies on International Trade,” Institute of International Education, Washington, D.C., 1991.

“Delivering on our Distinctive Themes: International,” Georgetown University Teaching Seminar, 1991.

“Designing the International Marketing Course,” University of Maryland, 1991.

“U.S.-Latin American Trade: A New Era,” Organization of American States, Miami, 1991.

“Business Challenges and Opportunities in Eastern Europe,” American Electronics Association, Washington, D.C., 1990.

“U.S. Trade Policy: Bilateral, Regional and Multilateral,” Institute of International Education, Washington, D.C., 1990.

“International Marketing Strategy,” Organization of American States, Miami, 1990.

“Coping with Changing Trade Patterns,” National Bonded Warehouse and Cargo Association, Atlantic City, 1990.

“Adapting to New European Realities,”  American Management Association, Boston, 1990.

“International Business Strategy,” IBM Corp., Armonk, NY, 1989.

“Adjusting to Changes in the Global Trading System,” Center for International Business and Trade, Washington, D.C. 1989.

“The Impact of European Integration in 1992 on U.S. Business,” American Management Association, Washington, D.C. 1989.

“The Future of International Trade Policy,” Senior Commercial Officers Conference, Amsterdam, 1988.

“International Trade: The Coming Turnaround,” Executive Committee of the Automotive Supplies Association, Chicago, 1988.

“Assisting U.S. Exporters with Government Resources,” AMA executives, San Francisco, 1988.

“The Future of World Trade,” Oklahoma World Trade Conference, Tulsa, 1988.

“Policy Issues in International Trade,” American University, Washington, D.C., 1988.

“The World Trade Outlook,” University of California-Long Beach, Long Beach, 1988.

“International Business Operations,” Pace University, 1988.

“International Business,” IBM Corporation, Westchester, N.Y. 1987.

“Current Issues in International Marketing,”  University of Miami, Miami 1987.

“Multinational Corporations,” International Business Machines Corporation, Westchester, N.Y., 1986.

“The Internationalization of U.S. Firms,” U.S. and Foreign Commercial Service, Washington, D.C., 1986.

“The Caribbean Basin Initiative: Failure or Success,” International Banker's Forum, Miami, 1986.

“International Marketing Today,” University of Miami, Miami, 1986.

“U.S. Trade Negotiation Goals,” CAREX, Rio de Janeiro, Brazil, 1985.

“Export Promotion in Developing Countries,” International Law Institute, Washington, D.C., 1985.

“U.S. Trade Relations with Latin America,” Ministries of Economy, Treasury and Foreign Relations, Santiago, Chile, 1985.

“Benefits and Problems of an Export Trading Company,” Buenos Aires Stock Exchange,  1985.

“Marketing in the U.S.,” Trade meeting sponsored by the U.S. Embassy, Buenos Aires,  1985.

“Protectionism in the U.S.,” Institute for International Trade, Bogota, Columbia, 1985.

“Communication Advances in International Trade,” Washington International Center, 1985.

“The Future of Countertrade Regulation,” University of South Carolina, Columbia, 1985.

“The Present and Future Role of GATT in Regulating Countertrade,” Business International, Washington, D.C. 1985.

“Developing a State Export Assistance Program,” Global Trade Conference, Charleston, W. Va., 1985.

“Internationalization of the Business Curriculum through Hands ​on Experience,” Annual Meeting, International Studies Associ​ation, Washington, D.C., 1985.

“Alternative Futures for International Trade and Implications for Trade Policy,” 64th Annual Meeting, Transportation Research Board, 1985.

“The Role of Distribution in Importing Products into Japan,” Nagoya Trade Fair Preparatory Meeting, New York, 1985.

“Trade Policy Issues in Telecommunications,” IBM Large Systems Support Group, 1985.

“International Trade in Services: A New Perspective,” AT&T Communications, Hershey, PA, 1984

“U.S. Trade Policy: Issues and Perspectives,” University of Miami, Miami, 1984.

“The Trade Impact of Tariffs and Quotas,” Washington Inter​national Center, 1984.

“Distributing U.S. Products in Japan,” State of Florida, Department of Commerce, Clearwater, 1984.

Developed the one-week International Trade Seminar Series of the National Center for Export-Import Studies, in cooperation with the School for Summer and Continuing Education, Fall 1983, Spring 1984, Fall 1984, Spring 1985, Summer 1985 (With Ilkka Ronkainen).

“Special Issues in International Trade and Distribution,” The Transportation Center, Northwestern University, Chicago, 1984.

“Improving the Export Performance of Egyptian Firms,” Team International, Cairo, 1984.

“Policy Issues in Small Business Export Development,” The Walter E. Heller Institute, Philadelphia, 1983.

“Current Issues in International Trade,” Georgia State University, Atlanta, 1983.

“International Marketing Management,” University of Miami, Miami, 1983.

“The Marketing Plan and the Planning Process for Community Mental Health Centers,” Third Annual Symposium of Community Mental Health Agency Administrators, Cincinnati, Ohio, 1982.

“Developing Export Programs in Smaller Sized Firms,” Organization of American States, Mexico City, 1982.

“The Marketing Environment of Hospitals in the 1980s,” Meeting of Jewish Hospital Administrators, Cincinnati, Ohio, 1981.

SERVICE
GOVERNMENT SERVICE
Supervised the following offices in the U.S. Department of Commerce:

Office of Trade and Investment Analysis

Office of Industry Assessment

Office of Trade Finance

Office of Program and Resource Management

Office of Industrial Trade

Employees: 144 Budget: $ 10.1 Million

Delegation member 

Head of U.S. Delegation to the OECD Industry Committee

Representative to the Committee on Foreign Investment in the U.S. (CFIUS)

Coordinating Committee for Export Controls, (COCOM) 

General Agreement on Tariffs and Trade (GATT)

Trade Mission Leader to:

China, Hongkong, Philippines, Thailand, West Germany in the fields of medical equipment, sports products, construction and engineering services

Legislative work on:

Competitiveness Council

National Trade Data Bank

Countertrade

Miscellaneous Tariffs

Responsible for:

Trade Forecasting

Development of Trade Retaliatory Actions

Debt for Education Swaps

International Trade Strikeforce

Trade Promotion Coordination

Secretarial Testimony on Trade Issues

Departmental Support of Uruguay Round Negotiations

Industry Sector Advisory Program

Competitive Assessments Program

Policy Positions on International Financial and Monetary Affairs 

Third Country Export Control Initiative

Export Control of Services

Key Publications Supervised:

Industrial Outlook 1988, 1989

Foreign Trade Highlights

U.S. Manufacturing Exports and Related Employment

Foreign Direct Investment Transactions in the U.S.
CONFERENCES, COMMITTEES AND COUNCILS
Board of Governors, Academy of Marketing Science, 1986-1988.  Re-elected for terms 1988-1990, 1990-1996, 1996-2002, 2004-2010

Co-Chair, Annual Meeting of the Academy of Marketing Science, 2008 –

Special Advisor, America First, U.S. Congress, Congressman Donald Manzullo, 2001 - 
“U.S. Representative to World Marketing Federation,” Tokyo, 1998.

Co-Chair Conference on Distribution in Japan, American Marketing Association and Japan Marketing Association, 1998.

U.S. Representative to Hungarian Marketing Association, Budapest 1997.

Member, Board of Directors, Wakefield Country Day School, 1997.

Senior Advisor, U.S. General Accounting Office, 1991-1998.

Member, Advisory Board, U.S. and Foreign Commercial Service, 1994-1997. 

Member, Doctoral Dissertation Judging Committee, Academy of International Business, 1997.

Chair, Eastern Europe Track, Academy of International Business Annual Meeting, 1997.

Co-chair, Global Track, American Marketing Association, Winter Educators Conference, 1997.

Chair, Conference on: “The Role and Future of Telecommunications in Russia,” Georgetown University, March 28, 1995.

Chair, Conference on: “The Miami Summit and Beyond,” CIBER, Georgetown University, October 28, 1994.

Chair, Conference on: “A New Export Control Regime,” CIBER, Georgetown University, Sept. 23, 1994.

Member, Strategic Planning Council, American Marketing Association, 1992.

Member, Strategic Thrust Committee, Academy of International Business, 1992/1993.

Member, Global Council, American Management Association, 1992-1996.

Member, Advisory Board, Danish Summer Research Institute, Copenhagen, 1991, 1992.

Member, Board of Directors, International Trade and Finance Association, 1991 - 1994.

Vice-president and Board Member, American Marketing Association, 1989-1991.

Co-Chairman of Conference on “Distribution in Japan,” Hawaii, 1991.

AMA Coordinator, AMA Faculty Consortium on International Marketing, Georgetown University, 1991.

Member, Program Committee, 1991 Annual Meeting of the Academy of International Business.

Chairman, Subcommittee on Eastern European Outreach, Academy of Marketing Science, 1990-1991.

Member, Doctoral Dissertation Review Board, Academy of Marketing Science, 1991.

Member, International Advisory Board, Centre for Management Development, University of the West Indies, Barbados, 1990. 

Chairman, Task Force on “Books for Eastern Europe,” American Marketing Association, 1990.

Chairman, Conference on “The Eastern European Market: Understanding the Marketing and Logistics Requirements,” Chicago, 1990.

Member, Advisory Committee for Conference on “Opening the American Mind: Integrating Global Issues in the Curriculum,” American Defense Institute, Washington, D.C., 1990.

Chairman, Special Session on Global Competitiveness, American Marketing Association, Educators' Meeting, 1990.

Chairman, Special Session on International Marketing, American Marketing Association, Educators  Meeting, 1989.

Member, Planning Committee, “Europe 1992,” American Marketing Association - U.S. Dept of Commerce, 1989.

Member, Global Council, American Marketing Association, 1988-92.

Member, Steering Committee for International Affairs, The Ohio State University, 1987 - 1989.

Member, Advisory Panel on “Economic Federalism,” National Governor's Association, 1986.

Appointed by U.S. Secretary of Commerce, Member, Maryland/Washington District Export Council, 1985-1987.

Member, Steering Committee, National District Export Council Conference, U.S. Department of Commerce, 1985.

Member, Academy of International Business Program Committee, 1985.

Session Chairman, Export Development Strategies, Conference on Business Management in Latin America, 1985.

Co-chairman, International Symposium on Exporting, Washington, D.C., 1985.

Chairman, Export-Import Track, Business Association of Latin American Studies Annual Conference, 1984.

Chairman, Conference on “The Future of U.S.-Latin American Trade Relations,” Washington, D.C., 1984.

Chairman, Conference on “The U.S.-Arab Trade and Economic Relations,” Kuwait, 1984.

Chairman, International Marketing Track, Academy of Marketing Science Annual Conference, 1984.

Member, Council for Structural Adjustment Assistance, Center for Strategic and International Studies, 1984.

Member, Doctoral Dissertation Judging Committee, Academy of International Business, 1983.

Cosponsor, Conference on “Introduction to Exporting,” Portsmouth, Virginia, 1983.

Chairman of Conference on “Export Controls: Building Reasonable Commercial Ties with Political Adversaries,” Washington, D.C., 1983.

Member, Program Committee, 1983 Annual Meeting of the Academy of International Business.

Co-Host, Annual Meeting of the Academy of International Business, Washington, D.C., 1982.

Chairman, Second International Symposium on Exporting, Rio de Janeiro, 1982.

Moderator, “Financial, Legal and Political Considerations of Marketing Services Internationally,” AMA Conference on Marketing Services Abroad, Washington, D.C., 1981.

Co-Chairman, International Symposium on Exporting, Washington, D.C., 1981.

Session Chairman, “Promotion: Consumer Response Issues,” Annual Conference of the Academy of Marketing Science, 1980.

Chairman, Symposium on International Trade in Ohio, The Ohio State University, 1978.

Recruiting Coordinator, Area of Marketing, Georgetown University, 1980 -1983.

Faculty Associate, Center for Strategic and International Studies, 1980 -1985.

Advisor, International Student Association, The Ohio State University, 1978 - 1979.

BOARD MEMBERSHIPS
Business Basics, 2000 --
FIBER - Foundation for International Business Education and Research, 1999- 2001
International University, Geneva 1998 --
GETI, Inc. 1985-1986

Transnational Ltd., 1984-1986

Management International, New York, 1982-1986

COMMITTEE WORK
Georgetown University
Undergraduate Curriculum Committee, 2002 – present

Outreach Committee, 2002 - present

Graduate Curriculum Committee, 1981-1982, 1997- 2000
Admissions Committee 1996-1997

Faculty Recruiting Committee 1993-1995

Kuwait Chair Search Committee, 1995

Landegger Professor Search Committee, 1995

Board of Appeals, School of Business Administration, 1984-1985.

International Programs Self-Study Project, 1984.

SBA Faculty Chairperson Consulting Group, 1984.

Executive Council, 1982 - present.

Research and Library Committee, 1980 - 1984, Chair, 1984.

Intercultural Center Education Task Force, 1981 - 1982.

University Research Committee, 1981 -1982.

The Ohio State University
Community Relations Committee, 1978- 1979.

Executive Committee of the Graduate School, 1977 - 1979.

PUBLISHING SERVICE
Editorial Counselor, Thomson – Portfolio Press, 2001 – 2006.
North American Consulting Editor, Blackwell Publishers, 1995-1998

Editorial Advisor, The Dryden Press, 1990-1994
Editorial Board Memberships:

Asian Journal of Marketing, 1992-

International Executive, 1997-

International Journal of Commerce and Management, 1989-

International Marketing Review, 1985-1992

Journal  of Asia Pacific Business, 1992-

Journal  of Business Research, 1984-

Journal  of East-West Business, 1992-

Journal of International Business Studies, 1982-1986, 1990-1997

Journal of International Consumer Marketing, 1988-

Journal of International Marketing, 1992-

Journal  of Marketing Channels, 1989-

Journal of Non-Profit and Public Sector Marketing, 1989

Journal of Neuroscience, Psychology, and Economics, 2008-

Journal of Teaching in International Business, 1989-

Journal of the Academy of Marketing Science, 1998-
Journal of World Business, 1997-

Marketing Management, 1992 -

Multinational Business Review, 2002 - 
Singapore Marketing Review, 1989-1991
Reviewer:
Academy of International Business, 1983 -

Academy of Marketing Science Conference, 1981 -

American Marketing Association, 1983 -

Business Association for Latin American Studies, 1983 -

Dow Jones Publishers, International Marketing, 1983-1985

International Journal of Marketing, 1983.

International Journal of Physical Distribution and Materials Management, 1984.

Irwin Publishers, Marketing and Logistics, 1982 -

Journal of Business Logistics, 1984-1990

Journal of Marketing, 1987 -1999

Journal of the Academy of Marketing Science, 1979 -

Kent Publishers, International Series, 1982-1986

National Science Foundation, 1994 -

Probus Publishers

Southwest Publishers

Transportation and Logistics Educators Conference, 1982 -

MEDIA WORK

Resource person: Wall Street Journal, Barrons, Business Week, Business Marketing, Christian Science Monitor, Economist, Investor’s Daily, Los Angeles Times, Fortune, Time, U.S. News and World Report.

“How to Enter a Global Market,” Global Network, February 2005. 
“Mastering Global Markets,” National Public Radio, February 2004.
“The Global Marketing Imperative,” Global Network (USIA), October 1996.

“The Helms-Burton Act in Global Policy Negotiation,” MS-NBC, October 1996.

“Trade Sanctions Against Japan,” Voice of America, May 7, 1995.

“The New Role of the World Trade Organization,” National Public Radio, Marketplace, March 22, 1995.

“Getting Involved In Global Markets,” International Trade Talk, Small Business Digest, Ch. 20 TV, Washington D.C. March 20, 1992.

“Distribution in Japan,” National Public Radio, Marketplace, December 18, 1991.

“Competitiveness and the Malcolm Baldrige Quality Award,” CNBC News, December 14, 1990.

“Guerilla Marketing,” Nations Business Today, July 20, 1990.

“The Globalization of the U.S. Economy,” (With I. Ronkainen) National Public Radio, July 11, 1990.

“Design and U.S. Competitiveness,” Adam Smith's Money World, November 19, 1988.

“A 30 Minute Debate on Protectionism,” Late Night America, September 16, 1985.

“U.S. - European Agricultural Trade Relations,” Voice of America, July 8, 1985.

“Trade Negotiations with Japan,” Mutual Radio Network Reporter' s Roundup, April 7, 1985.

“U.S.-Japanese Trade Relations,” CBS Television News, April 5, 1985.

“The Effect of Trade on Consumers,” SIN Network News, April 4, 1985.

“U.S.-Japanese Telecommunications Trade,” Associated Press, April 3, 1985.

“Partisan Politics and Foreign Trade,” Associated Press, November 2, 1984.

“Republicans and Democrats on Foreign Trade,” Voice of America, November 1, 1984.

“U.S. - Japanese Trade Relations,” ABC Television News, Thursday, May 16.

“Voluntary Import Restraints on Japanese Cars Should Be Discontinued,” WRL 98 AM, May 3, 1984.

“Nicaraguan Trade Embargo,” CBS News, May 1, 1985.

“The Role of Export Trading Companies,” WASH-FM, April 8, 1984.

“The Use and Effectiveness of U.S. Export Controls,” News/Sports Radio Network, June 17, 1983.

“The Role of Japanese Trade Barriers at the Williamsburg Summit,” Mutual Radio News, May 18, 1983.

“U.S. Export Sanctions: The Siberian Pipeline,” WASH-FM, September 15, 1982.

“The Future of U.S.-Mexican Trade Relations,” Independent Network News, August 30, 1982.

“U.S. International Competitiveness in the 1980s,” Independent Network Feature, July 1, 1982.
ADVISING
Aluminum Distributors Inc.

Airfreight Warehouse Corporation

AT&T Communications

Center for Business Skills Development

Congress of the United States

Executive Office of the President of the United States

Georgetown University School of Nursing

Global USA, Inc.

Hazel, Beckhorn and Hanes

IBM Inc.

Instituto Mexicano de Comercio Exterior

Marriott Corporation

National Association of Wholesaler Distributors

National Economic Council

Nestlé

Northern Virginia Tile Company

Odin, Feldman & Pittleman

Organization of American States

Paul Sherman Allen & Associates

Portfolio Mailers, Inc.
Thomson Financial
U.S. Department of Commerce

U.S. General Accounting Office

US WEST

World Trade Organization

